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The Path to Franz

Alejandra Vásquez

The Path to Franz
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My Objective

I want to inform, persuade and remind

the benefits of going to the Franz 

Mayer with funy publicity, and with

that people is not going to foget it

easily. 

Advertisments of 

the museum stuck

on public buses, 

banches, etc. 

My Inspiration
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• The material of this signs would be 

of laton and acrilyc or would be of 

panaflex. 

• The colors are going to be red and 

white, because those are the 

principal colors of the Franz 

Mayer. 

• Ubicated in front of the Franz Mayer 
museum

• Ubicated near 

Bellas Artes and 

in Alameda.  
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In this map we can see where the signs

are going to be ubicated to find the

museum easy. 1.02
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Mock up of the signs 

so you can get to the 

Franz Mayer 

museum.
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The Path to Franz
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This ones will be big letters like the 

ones in amsterdam that will be placed

in the little park infrot the museum so people

can go there and take photos for their social

networks that will atrract more people, the 

material will be transparent so that with the sun 

will will reflect colors insted of using umbrellas for

that purpose.

OBJECTIVE

F M F M F M F M
CENTRAL  MAYER

F M F M
This corner will have a

 signboard with the name 

of the museum

so people can see 

easier the location

of the museum

INSPIRATION

DESCRIPTION
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COME

INSIDE

The purpose of this anoucemnts is to reforce the

invitation to the museum, that the big letters

will give as a first message, but when people are in the 

entrance the publicity will be in charge to invite them in.

The material it is intent to be acrilic because

it is reflecting for the sun to pass and show

colorfull sparkles, this will be the main point

of the letters because it is well proved that 

colors in a space with lack of them,will always

draw attention, also to make it visible in the night

the lethe letters will have lights inside, so in the dark

they can stand out.
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The pursose of this “F” is to make them big and alot of them so the museum can give them 
to artist and the artist will be able to decorated it thev way they want to but the only condition
is to put franz mayer on the side, after the artist finsh the letters will be placed around the city

so people can take photos with them and post them in the social networks to get a price if they
reach a certain amount of photod they can have a reward.   



Date:

Version:

2.03

12/11/2015

The entrance

Daniela Montalvo
4

2 
The Entrance

Products & Services

Mark walhimer, MID

MOCK UP
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A new welcoming experience in which kids may have fun while their 
parents are buying the tickets and then parents may join them. The 
interactive wall will display images of Mexico in its earliest years; as 

people get closer the time travel tunnel will be activated and lead them 
to photos of the museum nowadays including pictures of events, 
activities and exhibits. Staff will also invite people to events with 

pamphlets that include the dates.  
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Time Travel  
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Storyboard about the interaction and content in the 
Time travel project. The entire Time Travel experience 

will last about 12 minutes. 

Components location 

 

 
 

 Promote: 
 

 Permanent exhibits 

 Temporary exhibits 

 Library 

 Social service 

 Visits and activities 

 Events 

 Affiliation and promotions 

 Rent of spaces  

 Website and social media 
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Mock-up 

 For adults: a power point presentation was shown simulating how the interactive wall will work with some examples of its content.  

 For kids: they watched videos of different interactive walls/floors experiences and chose the one they liked the most.  
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Evaluation and results 
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But... Who was Franz Mayer? 
Franz Mayer was a "Mexican lover", a man that came to 
Mexico, at first in 1905 & his life never were the same... 
He finally stablished in our country on 1933 and since that 
moment he decided to contribute in many ways as 
possible on the improvement and recognition of our 
country culture inside and outside itself in order to 
encourage the love to our nation that Franz itself has.

Franz Mayer dedicated his life to let the people around the 
world meet a part of Mexico they never have. And at the 
end of his life, his master piece was a gift to our nation 
with the shape of a museum, a museum that will let 
Mexicans meet objects from around the world on in that 
way he left a legacy of education and culture. 

Meet Herr Franz...

The project consists on the recognition of the museum 
founder, Franz, it will be a little exposition on the 

entrance of the permanent exhibition that will give you 
the "option" of getting to know Franz. Because at the 
lobby there will just be a little information and then, 
some footprints to follow if you want to get to know 
more about him but in an interactive and fun way.
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Meet Herr Franz

4

At the entrance of the permanent exhibition, 
there will be a little exhibition that will talk about 
some facts of Franz's life, and then a little 
invitation to continue the tour in a normal way or 
well on a Franz style. On the floor there will be 
footprints that will lead you to  Franz's room, a 
place where you could get to know more about 
Franz life and work.

If you decide to go the creativity 
room, you will be able to get to 
know Franz deeply. Which were 
his hobbies, why he came to live 
to Mexico and another interesting 
facts that you may wonder while 
you go through the museum 
looking at this collection. 

As long as you walk to the 
room, there will be virtual 

footprints that will walk with 
you, and special spots in 

every rooms that will let you 
know more about the object 

you're looking.
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The way of testing this project will be by pasting footprints on 
the floor that will lead you to a little tour on a determined place. 
Not by using the same technology but on the same way p, as 
you make stops during your path, there will be little information 
spots in which you could stop and get to know something. 

Way of testing...

By getting in touch with the exhibition, people will feel 
integrated on it and therefore, they will experiment a new 
kind of connection with the pieces that are being showed.

Mock up
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Enter to the 
Franz Mayer 

Get the 
tickets 

Enter to the 
permanent 
exhibition 

See 
Franz's life 
little expo

Don't pay 
attention, 
follow the 

normal tour

Follow 
the footprints 

and get to know 
interesting facts 
about Franz's 

life 

Get to the 
creativity room 
with a better 
experience :)

Bubble diagram 
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Meet Herr Franz As results from the evaluation we find out that people are interest on 
doing things that look like a secret, that are exclusive or that could be 
only reach when they effort for it. On the other side, is always 
necessary that they feel supported by the person that accompany 
them; we could also find out that people react better when they will be 
rewarded from what they do.

4
Zabdi Valdez, 21. 

Architecture 
student  

I like the idea of 
the footprints and 
the fact that they 

guide you to a 
"secret" place.

Zara Arroyo, 22. 
Art student  

I would feel more 
motivated to go if I 

know I'll get 
something.

Karina León, 20. 
Animation student  

I'll love that the 
footprints change 
of direction and 

guide you to meet 
other rooms.

Mariana Robles, 
21. RI student  

I don't feel interest 
on getting to know 
Franz, I rather see 

the whole 
museum first. 

Abraham 
Hernández , 22. RI 

student  
I feel the footprints 

are a little bit 
childish. 

Sergio Loyola, 23. 
Medicine student  

I'll  that the 
footprints bel like a 
map and they lead 
me to the bath or 

something like 
that,
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3D model

Distribution 

Entrance

Interactive wall
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ThroughDifferentEyes 5This chair is designed for museum visitors, who’s 
wants to know a little more about an specific exhibition, an 
object, a previous temporal exhibitions, etc.  
 

The chairs will have a small screen on the back of  
the next  chair and the bases of these shall turn  
different colors depending on the area to which  

you're interested, this will create a personal  
interaction between users of the chairs.  
 

Small screens will contain information about a piece a 

permanent exhibitions or a temporary ones and then they 

have the option to share what does they think about it and 

that’s how you can see the museum through a different 

eyes. 

. 
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05.01 Central Mayer

1:7 Scale  
Graphic Placement  
Control Locations  
Size and Location of Monitors  

• 1 per exhibition  
• 1x50cm   

5 

Mock-Up  
• For adults and teens: pictures of 
different museums with touch screens 
and ask them what if we can see 
things though different eyes or from 
different perspectives.  

Guillermo (22 years old)  

"I want to know how other  
people think, I want fresh  
ideas not just mines” 

Nelly (49 years old)  

“The new generations come with different  
and new ideas about everything and some  
adults like me don’t understand and also  
We don’t have someone to explain us. We  
want to know more about that new ideas” 

Marinela (76 years old)

"my age people don’t know how to use that 
gadgets but if there is someone to explain us 
we are glad to share with other generations 
what we saw in México many years ago”

Marian (16 years old)
“I’m in high school and I want to know 
more about design and architecture and 
read how a designer or an architec think 
and that could help to choose”

Story Board 
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What	do	you	think	about	this	product?	
	

Teens 
“It’s	kind	of	strange	but	because	of	that	I	want	yo	seat	and	see	what	it	is?”	
	
“That	is	innovaUve”	
	
“I	would	like	to	use	it,	it	looks	fun”	
	
“The	design	looks	fun”		
	
	

Adults/Seniors 
“is	kind	of	strange	but	also	it	looks	interesUng”	
	
	“It	scare	me	because	of	the	chair	legs,	maybe	it	doesn’t	support	my	weight”	
	
	
	
	
	

ThroughDiffere
ntEyes	

What	do	you	think	about	see	the	
world	through	different	eyes?	
	

Teens	
“It	could	be	fun,	know	what	other	
people	see”	
	
“It	could	be	interesUng	to	know	the	
differen	perspecUves”	
	
“Could	be	kind	of	educaUve	see	how	
for	example	experts	see	the	world	
with	all	of	the	things	they	know”	
	

Adults/Seniors	
“See	the	world	like	a	teen	It	could	help	
us	to	understand	them	and	their	new	
ideas”	
	
“	It	could	be	fun	see	what	a	teen	ager	
thinks	maybe	teen	toughts	are	not	to	
different	from	ours”	
	
	
	

	

Would	you	like	to	share	your	thoughts	and	knowledge	with	other	
people?	
	

Teens	
“of	course!	Why	not?”	
	

Adults	
“It	is	one	of	the	ways	we	could	educate	a	society,	sharing	what	we	
know	and	what	we	think.	of	course	in	a	pacific	way”	
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Also, for this project, for costumers to get personalized with the new 
experience of the museum, an the entrance  of it, there will be a photo booth, 
where people can get their passport photograph.
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Design your future… 
as the costumer gets their personalized passport and map, there will be 
few stamps in every exhibit for people can make a check in and have a 
record of their visits all over the museum.  
Now, bout designing future, the FM is about design, by the time the 
costumer does the check in in every exhibit, they take some pictures 
and by the end of the visit make a design of their own design and deco 
room.  About what they want to look like their living room, their office, 
maybe make a new product by getting the inspiration from FM. 
And share their designs in contests and social media, and get people 
know their designs and at the same time invite people to join to the 
experience at the FM museum.
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FRANZ MAPPING

Franz Mapping 

Date: 06.10.15
Revision: 27.10.15

Victoria Lili Insua Martinez A01168391

Products & Services 
Mark Walhimer,  MID 6.02

In this passport, in every page, the costumer can make a check in, in every exhibit,  
But if they open the whole passport, is the map unfolded all over the passport.

37.5 cm

27 cm
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Date: 06.11.15

This is the drawing of the Photo Booth for people to get 
their photo for the passport and start their journey and 
get the Franz Mayer museum visit. 
The objective of the photo booth is to get personalized 
this passport and make it more intimate with the 
costumer, and create the sense of belonging, people 
need that to feel comfortable and connected with the 
project, get more interested in the museum and get to 
know everything, every exhibit. 

1.20 cm
1.35cm

2 m
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Date: 06.11.15

MODEL IN SOLID WORKS

FM
FM

it will come out some stamps 
so the costumers can make 
their own passport or a  
group passport.

6.04

from that groove at the photo booth, will 
come out the photos that are taken 
inside this cabin.  
This photos will be kind of stickers so the 
costumers can glue to their passports 
and make a group passport, or each one 
can have one with their photo so it is so 
much more personalized. 
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FRANZ MAPPING

Franz Mapping 

Date: 19.10.15
Revision: 27.10.15

Victoria Lili Insua Martinez A01168391

Products & Services 
Mark Walhimer,  MID

The objective of this mock up, is to let people know about 
this new place, by using a map and a kind of passport like 
the one for the Franz Mayer 

Cosmopol is a new mall in Coacalco,giving this map to random people with the 
logos of the stores people ask the most, showing those logos in the map, people 
felt more interested on going to that store even thought they were not thinking 
about go shopping, the map, make them want to buy some things in their favorite 
stores because they felt connected somehow. its the same for the Franz Mayer 
and I chose 3 people… 

The results were very satisfactory, because at the end of the 
day, no matter the age, by the time I could get their day 
easier, their response was very good. 
Mr Cano said, he just went to see what stores were at the 
mall… by the time I result that for him, he was able to look 
and go shopping, even though he wasn't thinking on 
spending money that day. 
The same happened to Camila, she just wanted to take a walk 
with her baby, and when she knew the stores inside the mall, 
she could make her time and shop, instead of get just tired 
she and her baby, seeking for things they liked… 
Diego as an architect, he could solve the thing about the 
floors and the distribution of the stores all over the mall, the 
map helped him and his girlfriend to find stores of their 
interests in common and spend time together.

6.05
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Date: 20/10/15 
Revisión: 27/10/15 

Rodrigo Cruz A01374260 
Products and Services. 

Professor: Mark Walhimer, MID 

We try to achieve this goals: 
 Have a nice working enviorment. 

 To apreciate each one and take 
everything they do in account. 

 Have a very clear comunication. 

 Motivate each one to do 
something. 

Better staff. 
We hope to prepare the staff for a better service. You said that 
its a great idea to have a prepared staff, i mean, like a 
industrial designer that they helped people, ask questions, and 
give like an a conference. 

7
8 

Family Mayer 

Family Mayer 

 

 

I

i 

It is not necessary to rehire people for the 
staff its only necessary to give another point 
of view to the staff, I mean, give them courses 
and workshops. In other point, we need to 
make the museum more interesting, I mean, 
we need to have comfortable all of the 
workers and staff, have a prepared staff.  
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Date: 06/10/15 
Revision: 26/10/15 

Rodrigo Cruz A01374260 
Products and Services 

Professor: Mark Walhimer MID 

What we hope to do it´s to make 
more easier the exposition, i 

mean, that you know what are 
going to see before you enter to 

the gallery. 

We hope to achieve that in the two floors we have 
staff, no too much, but the staff could tell you what are 
you going to see in the hall that you´re in. And another 

person can explain you the place, more easy and 
dinamic. 

7
8 

Family Mayer  

Family Mayer 

First floor. 

Second Floor. 
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Date: 06/10/15
Version: 2
Course: Product & Services
Professor: Mark Walhimer, MID

USER

EXPERIENCE

CONCEPT

There will be this dots through the 
garden, explaning design, 

projects, and showing designers, 
so the porpuse is to connect all the 

ideas, connecting dots

While we are designing, we take inspiration what we 
see, feel and think, then we connect those ideas. We 

want to show the process of design, what the 
designing and artist do, how creativity and innovation 

emerges.

We start explaining the design process 
step by step, then we show some 

designers what we take as inspiration, 
showing projects in different steps of this 

process: sketches, mock ups, final 
product, etc.

8
ConnectingDots

IvánBolaños
Connecting Dots

8.00

(Exhibit)
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Sketches

Date: 06/10/15
Version: 2
Course: Product & Services
Professor: Mark Walhimer, MID

IvánBolaños
Connecting Dots

8.01
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Mock-up

• They have no knowledge of the design process
• They didn´t know about all the process behind each product 

or service
• They want to learn to see someone as a “user” and not to be 

the user
• Interact with a step of the user

Sort the desing process (gamefy)

Date: 06/10/15
Version: 2
Course: Product & Services
Professor: Mark Walhimer, MID

IvánBolaños
Connecting Dots

8.02

Questions:
What do you feel?
What do you know abour design process?
What do you want to learn?
What do you feel about interaction?
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Mock-up

• Never had tried
• It needs ability to have many ideas of only 

one object
• Feel anxiety
• Its difficult
• They need practice

Making sketches, I tried to 
create empathy with the 
designers, trying to make 
interaction in the design 
process.

Date: 06/10/15
Version: 2
Course: Product & Services
Professor: Mark Walhimer, MID

IvánBolaños
Connecting Dots

8.03

Questions:
What do you feel?
Have you done this before?
What do you feel about sketching?
Do you feel empathy?
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Model

Date: 06/10/15
Version: 2
Course: Product & Services
Professor: Mark Walhimer, MID

IvánBolaños
Connecting Dots

8.04

Explain design, about history and how
ideas emerge

Put in order: visitor try to put in 
order the design process

RuleBreakers: explain that is a process that
can change

Be a designer: empathize with a designer by
being one by sketching
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9 #B-FranzMayer 

Objective project: : Allow and encourage 

interaction with museum visitors their social 

networks to create a community to support new 

talent and Franz Mayer will become , a mentor 

and a friend to help you become a professional 

and competitive adult, all this through the 

permanent interaction and support that  the 
museum offers. 

We are going to develop an application that allows  to be in 

constant communication with Franz ... (your friend and 

mentor) .with  LED displays and sensors, which will reflect 

the shade  of Franz which are  located in each room so  

people can feel like accompanies  throughout all the  stay in 

the museum, giving  an introduction of the museum and 

experience, recommendations, reviews and more. Also we 

implement  a room called  "creativity room"  will encourage 

work, competitiveness and teamwork through, contest calls, 

employment platforms will also allow coexistence between 

users to achieve a design community and more competitive 

culture. 

 

 

¿How are we going to achive it? 

For  my project  mock-up I will  

make the video and animation who 

will be projected on the  LED 

displays as well as creating  

accounts of instagram , facebook , 

twitter. 

For the room I will make the image 

in photoshop and I will add the 

animations in digital format in order 

to show all the  interactions and 

reactions  of my project with the 

user.  

 

Date: 6/10/15 

Revision : 17/11/15 

 

Sofia Espinosa Arcos A01167770 
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Professor :Mark Walhimer, MID 

 

 

 

     9.00 Central Mayer  

#B-Franz Mayer  

Don´t miss the oil painting 

93, is the favorite of Franz, 

do you think it  will be your 

favorite  too? # B-

FranzMayer 



9 
#B-FranzMayer 

90 cm 

1.20 cm  

Note :(X8 ) All around permanent 

exposition and creativity room.  

Forums 

Franz Mayer 

 
Contest  

Inbox  

Extra 
information 

#B-FranzMayer 

#FranzWho?  

 

(show gif interaction in order to  

analize the level of enthusiasm ) 

4 

10 

Central Mayer  

#B-Franz Mayer  

Date: 14/10/15 

Revision : 17/11/15 
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Virtual Franz  

Franz Shade 

(real size )  
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Sofía Espinosa Arcos  
A01167770 

Product & services  

6/10/15 

9  
Objective A: To recognize the level of 

enthusiasm  of the  user, regarding to the  

(mock-up) to determine and assess 

whether the experience is satisfactory  

enough to encourage the use of  ALL 

social networks. 

 

Objective B: Observe and analyze 

whether the experience has a positive 

impact on the user based on 3 aspects: 

1. FM redefines how museums are seen? 

2. There connection with the user? 

3. The experience changed the way the 

user feels? 

 

 

  

EXCITED 
20% 

MOTIVATED 
ENOUGH 

45% 

NEUTRAL 
25% 

NOT 
INTERESTED 

10% 

FM 

Interview Results (face talk / 20 

respondents) 

 
A) 

B) 

Do You know that  Franz M 

traveled  around the world 

in search of pieces for your 

collection, for the sole 

purpose of creating an 

exhibition for the Mexican 

people? 

Don´t miss the oil painting 
93, is the favorite of Franz, 
do you think it  will be your 
favorite  too? # B-
FranzMayer 

0%

20%

40%

60%

80%

100%

1 2 3

neutral

negativo

positivoExamples:  

Central Mayer  
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Creativity Room / Mood board 
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#B-Franz Mayer 
Dance with Franz  

Central Mayer  

#B-FranzMayer 
Muebles 

Franz virtual , Tio Franz 

Pantallas interactivas 

Entrada 

libreros 

Computadoras 

6 

10 

Creativity Room 
Distribuación 
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#B-Franz Mayer  
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Date: 3/11/15 
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Sofia Espinosa Arcos A01167770 

Product &services  

Professor :Mark Walhimer, MID 

#B-Franz Mayer  

 9.07 

 

Nivel de Intercción 

Itinerario 

Proyectos que 

interactuan  

Emociones del usuario 

Proyectos 

1.The path of franz 

2.The entrance  

3.Time Travel  

4.Trought Franz eyes 

5.Trought different eyes  

6.Franz maping  

7.Family Mayer  

8.Conecting dots  

9.#B-FranzMayer  

10.Dance with Franz    



Description 

The visitors will come inside the Creativity Room and through the 
entrance of Interactive Franz’s area. There they will be able to dance 
and see how Franz sees and thinks of their performance by laughing, 
being surprised, happy, etc. The screen will display an image of Franz 
reacting after the visitors dance. The dancing will attract more visitors 
and by laughter they will be more confortable and eager to see the 
upcoming expositions. The system works with a movement and 
articulation system called Kinect®. There is also a second screen with 
the same concept but Franz will tell them how to handle it, rotate it and 
fold it to continue in their visit. This will be an articulated system where 
the visitors will turn a second screen over another, rotate it and fold it 
to finish their interactive experience and get even more information 
about the museum and its expositions. 
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Interactive Franz

10.00

Interactive Franz
Objective 

To make the visitors more engaged and proactive with an interactive 
activity to make them empathise with Franz Mayer and change the 
experience they have. The visitors will feel more confortable when they take 
the edge off by dancing and interacting with the screens, also, they will feel 
closer to Franz Mayer’s humane side when he reacts with their movement.

Dance with Franz

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID
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Interactive Franz

10.01

Dance with Franz Location 

Inside the Creativity Room, right next to it in a separate room 
Interactive Franz will be located so it does not intervene with other 
projects and so people feel more confortable with dancing around.

Left screen 
This will be the one working with the 
Kinect® sensor which the users will use to 
interact. After a few movements and 
poses Franz will applaud and give out 
information about the exhibits, the other 
activities you can do in the museum or 
recommend them to use the next screen.

Right screens 

These will change positions and different 
images will be displayed depending on 
their position. After completing the 3 
movement Franz will applaud and give out 
information about the exhibits, the other 
activities you can do in the museum or 
recommend them to use the next screen.

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID
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Interactive Franz

10.02

Interactive Franz
Content 

FM making different faces and emotions increasing empathy 
towards FM and the level of interactivity. This way we can see 
Franz Mayer as a person, we can relate and see how he reacts to 
our movement.

Mock Up 

“Dance with Franz” was tested with an actual Kinect® 
device in the TEC library. The test was to put the 
device there and see how many people were 
interested in such a thing. The results are shown in 
the next board.

Dance with Franz

0.90m

1.20m

0.10 m

6m

ROOM

Personal interactivity 

The size of the screens and room are 
this way to avoid groups from colliding 
while they are submerged into the 
activity. Furthermore, the Kinect needs 
some space to function properly. This 
is how the actual room will look like 
inside the Franz Mayer Museum.

*3m tall

3m

0.20 m

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID
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Interactive Franz
Trials 

Only three groups of people approached me in my 
first trial of the Mock Up. I installed an Xbox Kinect 
and waited for someone to come with the sign on 
my computer. I tried not to force people to come 
but rather waited to see if their interest was enough.

Baila con tu buen 
amigo FRANZ MAYER

¡Acércate y conoce más!

Interactive Franz

10.03

Dance with Franz

Groups 

The first group was a couple that did not want me to take pictures 
of them. The second one was this guy that played alone. And the 
third one were three girl friends and only two of them wanted to 
play. I was there for an hour tops and the people around reacted 
to the groups that came by to play, but only then. Before and 
afterwards they stayed put studying and minding their own 
business.

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID
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Interactive Franz

Interactive Franz

10.04

Dance with Franz

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID

Journey Map 

This shows the journey visitors 
will have inside the room 
where the magic of “Dance 
With Franz” happens. There are 
two primary types of visitors in 
the experience: The Spectators 
and The Users. When using the 
actual screens people feel 
different than when only 
watching how they are used. 
These are both important in 
order to achieve the best 
outcome in this activity. At the 
end an overall experience and 
feelings on both users is shown 
on the chart. 
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Interactive Franz

Interactive Franz

10.05

Dance with Franz

Date: 13/11/15 
Revision: 13/11/15 !

David Peralta Diaz A01168056 !
Products & services 

Professor: Mark Walhimer, MID

Service Blueprint 

Physical 
Evidence

BellasArtes 
Metro

The 
Entrance

Interactive 
Wall

The Staff Mapping 
passport 

Franz 
Mayer 
House 

Creativity 
Room

Interactive 
Screens

Expositions App and 
page visit

Customer 
Actions

Go to Bellas Artes 
through the metro.

Discover FM and 
visit, come into the 
place.

See how it works 
and approach and 
amaze with it.

Talk to them and 
see them 
throughout the 
museum.

Take the map and 
passport.

Feel like you’re in 
Franz’s house.

Enter and relax 
there, find info 
about design and 
designers.

Have fun and take the 
edge off by 
interacting with the 
screens, receive info.

Go and watch 
exposition of 
choice

Comment on 
whole experience 
and expositions. 
Return?

Line of 
interaction

Front of stage 
interaction

Have someone 
meeting them 
there and tell 
them to come 
visit FM

Receive visitors 
and explain the 
experience.

Approach the 
Wall physically  
and let the 
visitors know its 
usage.

Always be polite 
and help in any 
way possible. 
Approach 
visitors first.

Explain how it 
works and why it 
is a passport. 

Show them the 
process and 
activities to do 
there.

Be welcomed by 
FM himself on 
app and inside 
the room. Get 
info on design.

Screens tell you 
to come closer 
and try. 
Suggests expos 
and info about 
them.

Staff always 
there to help 
and also 
suggests what 
to see and to 
take pictures.

Discover more 
about FM and 
invites to come 
back.

Line of 
visibility

Back of stage 
interaction

—- Facebook, official 
page, app and 
other marketing 
stages.

—- Training they have 
to get in order to 
be friendly, helpful 
and know about 
FM.

Have enough for 
the visitors.

Check that the 
customers know 
how to use it and 
use it properly.

Keep the room 
clean and every 
technology 
working.

Have the staff 
inviting people to 
try the screens.

Well taken care of 
and displayed.

Keep it up to date 
and as much time 
on inside the 
museum as 
possible.

Line of 
internal 
interaction

Support 
processes

Tell them how to 
get there.

In case of a person 
with handicap. Tell 
people where the 
bathrooms are.

—- They are they for 
support majorly.

Show them how 
and why it is 
ordered in such 
way and suggest 
places to visit.

Have someone be 
there if something 
comes up.

In app support 
and staff help to 
find info.

As least as 
possible.

What visitors see, 
what they could 
like, pictures and 
knowing they’re 
there.

Digital support, 
mail and phone 
numbers for more 
info.


