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BHAG "Big Hairy Audacious Goal"

What is the true 
function of the 
design ?, in a 
postmodern world, the 
function goes beyond 
practice and crosses 
towards horizons such 
as the symbolic 
function, aesthetics or 
practice; leading us to 
land in what D. Norman 
called: visceral design, 
behavioral and 
reflective.

The object has gone 
from being a simple 
tool to become an 
experience, telling 
stories and rebuilt 
again and again. 
Being object, but 
"without being 
subject to all the 
same," what we 
know as: EMOTIONAL 
DESIGN.



What factors influence to create the story of a product?

The 
economy culture Social 

phenomena Politics



In the museum the object is no longer seen (even at times, is 
not the original), what is seen is the speech of the object, which 
tells us what matters to us, what we know and understand and 
what, for that purpose we have lived and how he has meant to 

us. 
  
 



My Persona

Lucrecia 
Designer student 

24 
Loves the technology 

Humberto 
Visual Artist 

Loves the vintage 
32



Lucrecia
she loves technology , so he saved to 
buy a iwatch , however ; his desire is 
aspirational as socioeconomic status 
to which it belongs (middle class) , it 
does not allow you frequently access 
these objects.

For that reason she visits IMUHD , 
because she wants to interact and 
meet with technology objects , in 
order to create their own stories.



Humberto

He is fascinated with vintage 
objects , loves photography 
because that builds and tell 
stories , so visit IMHUD there 
lives with objects from the past , 
which can take and build new 
interpretations.



My Persona
• My person lives in Mexico and belongs to the generation "millenial”.  

• Generation Y, also known as the Generation 'Millennial' or simply 
millennials, is the subsequent generation to Xers Gen or Generation X, of 
18/30 years born between the decades of the 80's, 90's, until the 
beginning of the first decade of 2000.  

• The characteristics of millennials vary by region and socio-economic 
conditions, but usually are characterized by massive use of social 
networks and their 'familiarization' innate with communication, media 
and digital technology.  

• Unlike previous generations, Millennials are more focused on getting the 
most out of this, to live their passions and pursue happiness in 
everything they do. They have confidence in themselves, are connected 
with the world and open to change, because they know that evolution is 
key to survival. But what moves them is passion.



Mood  
Board






