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¡  One of the purpose of this work is to identify the actual state of 
the Sunglasses and by knowing this predict, what the future 

trends will be l ike. 
 
¡  We will try to develope a strategy that wil l attract a persona to 

use a product. 

¡  I think that: 
•  Creating a new eco-friendly l ine. 
•  Including more innovative designs.  
•  Giving more information about the product, it ’s benefits and 

quality (but not in a boring way). 
•  Ecological awareness. 
…could attract more users. 
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EXECUTIVE SUMMARY 



EXAMPLES 
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PRICE POINT 

¡  Carolina Herrera 
¡  Lacoste 
¡  D&G 
¡  Tous 

 

¡  DKNY 
¡  Nivada 
¡  United Colors 

of Benetton 
¡  Ray Ban 

 

¡  Ironman 
¡  Imperio eyewear 
¡  Silver sunglasses 
¡  Other 
 

High 
$3,000 – $5,700 

 

Medium 
$1500 – $3,000 

 
 

Low 
$100 (or less) – $999 

 



¡  Young woman (between 20 and 30). 

¡  Socio economic group B or C+  

¡  Single or with boyfriend. 

¡  Early Majority Consumer. 

¡  Tries to be an ecological person. 

¡  Take in count their type of face when 
choosing sunglasses. 

¡  Search for style in sunglasses. 

 
 

PERSONA 
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¡  She usually buys in fast fashion stores, 
l ike H&M. 

¡  Although she could afford to buy more 
brand sunglasses she prefers to buy 
cheaper ones.  

¡  She could be studying or working 
¡  She specially l ikes accessories, and she 

use almost every day fantasy 
accessories. 

¡  She tries to be an ecological person. 

¡  More information about the product and 
it ’s benefits could attract this kind of 
user, along with a more fresh and 
attractive marketing that includes 
ecological issues. 

LIFESTYLE GROUPS 
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It owns some of the brands it sells: 
¡  -Ray-Ban bought in 1999  
¡  -Oakley bought in 2007 
¡  -Vogue 
¡  -Alain Mikli 
¡  -Arnette  
 
It l icenses the other designer brands including: 
¡  -Burberry 
¡  -Chanel 
¡  -Dolce & Gabbana 
¡  -Donna Karan 
¡  -Polo Ralph Lauren  
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CURRENT STATE OF SUNGLASSES 

Manufacturer of Ray-Bans  
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CURRENT STATE OF SUNGLASSES 

These proprietary brands accounted for 70% of frame sales with Ray-Ban 
and Oakley making up nearly 45% of the sales. 

 
This year the company expects double-digit growth for sales in the Mexican 
market for sunglasses, because among Mexican consumers has increased 
the demand for luxury products, which is related to fashion. 
 



¡  Product design, development and 
manufacturing take place in 
Luxottica’s six production facilit ies 
in Italy, three factories in China, 
one in Brazil and one sport 
sunglasses production facility in 
the United States. Luxottica also 
has a small plant in India serving 
the local market. 

¡ Ray-Bans are actually made both 
in China and Italy, about 99% of 
RX frames are made there and just 
a few sunglass models are made 
at both. 
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PRODUCTION 
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PRODUCTION 

“upstream processes":  
 
The production phase and the transport from 
suppliers of:  
Frame raw materials  
Lenses raw materials 
Packaging raw materials  
Auxiliary chemicals and materials  

"core processes":  
 
Frame production phase 
Lenses production phase  
Final assembly phase  
Packaging phase.  

http://gryphon.environdec.com/data/files/6/8961/epde406_Ray-Ban_Wayfarer_2140_Acetate.pdf 



TRENDS 
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¡ Graphical 
Forms 

¡  Technology 



¡ WGSN: 

INPUTS TO THE FUTURE TRENDS 
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Transparent frame  Coloured lenses 

Cloured plastic 
frames 

Shield Irregular shapes 



¡  Technology in sunglasses will be more developed and easy 
to integrate in fashion. 
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PREDICTIONS 



PREDICT 
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¡  Ecology is one of the most 
popular themes now a days (and 
it will be in the following years), 
so I think that if the brand made 
more eco-friendly products, it 
could increase it’s sales. 

¡ Create a new line that: 

¡ Use more eco-friendly materials 
than just wood 

¡ Create more innovative designs 
¡ Use ecological themes in 

marketing to attract people. 

 



CONCLUSION 
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¡  I think that Sales of Ray-Ban would rise in at least 5% in a 
year if the brand could create a new Eco-Friendly line.  
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CONCLUSION 

¡  Carolina Herrera 
¡  Lacoste 
¡  D&G 
¡  Tous 

 

¡ Ray Ban 

 

¡  Ironman 
¡  Imperio eyewear 
¡  Silver sunglasses 
¡  Other 
 

High 
$3,000 – $5,700 

 

Medium 
$1500 – $3,000 

 
 

Low 
$100 (or less) – $999 

 

+ 3% of sales 
 

+ 2% of sales 
 


